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[Al2] #1] Gillette & Polaroid
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[AH3] #2] Honda

71 O|HO= 'Power Technology'E& Atgloz HMatst7| st 1Q 9

7o 23 (product realization), &=2t 0122 &5 50| =X

Z2]: Stalk, Evans & Shulman, “Competing on Capabilities: The new rules of
Corporate Strategy”, HBR. No.70(2), 1992
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