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Executive Summary
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/f Foresight embedded in enterprises

First Think Tanks in  Innovation and Corporate Foresight:
enterprises Technology Analysis Establishment of new
{e.g. Shell, Toyota, (e.g. Daimler-Benz, variants and diffusion
Daimler-Benz) Siemens, Philips) of concepts of future

\ studies and analysis

Emergence of Journalis reneurs/Expert-Networks/C ng
scissgainﬁtﬁieriiﬁdies Warning future  Economic and onsumer and Future
studies political future marketing-oriented  Consulting
.Doom-Saying®  studies trend research (e.g. Z_Punkt)
* {e.g. Club of Rome, {e.g. Alvin Toffler, {e.g. Faith Popcom,

Robert Jungk) John Naisbitt, Trendbire,
Dan Coates, PROGNOS) Matthias Horx)

!

«Premodern
future view"
Delphic oracle
Spintual and religious
foresight
Outsider
(e.g. Nostredamus)

State-run/scientific/supranational institutions
Military futurologic  Technology assessment Economic, political, Foresight
research Science and Technology  resource-oriented {e.g. EU projects,
(e.9. RAND Corporation, Forecasting (e.g. Delphi  future research (eg. UN  Regional Foresight
MIT}) studies offices for technology Millenium Project, FUTUR Dialogue})
assessment) OECD, political Think Tanks)

Modem Age 1940-1960 1970 1980 1990 2000 2000+
Medieval Age

Kt&: Frank Ruff, “Application of foresight in corporations’, 2007.12
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Cross-Sector Business
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Regional units
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External view/opinion and Intemal view/opinion and

= . ! . . .
= evaluatlop of reglonallglob_al Other extemnal evaluation of _reglonallbusmess
= market/business trends{interviews sources conferences trends (interviews, workshops,
ﬁ with extemal opinion leader) studies, .. ! desk research)
0
- Input
(1]
c “Pictures of the Futures®
g » Trends/Markets
] = Scenarios

» Business Impact

* Business Opportunities

» Technologies

Output
3 I in busi : enti
o mpact on main business Impact on CT business Communication tool
3 =Update the overall long- =Leverage synergies between || =Communication of Group
= term innovation strategy Group and CT innovative strength to major
- =Realize new business = Alignment of CT portfolio stakeholders
opportunities
=Support mid/long term
roadmaps by division

Xt =: Beate Shlageter, “Antecipando o future’, 2012
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Beate Schlageter, “Anfecipando o future”, Seminario Rumos da inovacao no context

empresarial brasileiro, 2012

Frank Ruff, “Application of foresight in corporations”, 12th Session of the UNIDO General
Conference, Dec, 2007

Rene Rohrbeck, Cinzia Battistella and Eelko Hizingh, “Corporate Foresight: An Emerging
Field with a Rich Tradltion’, Technological Forecasting and Social Change, 12/2015,

Volume 101, Issue 12
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