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Executive Summary

Al = 718 OlshEAIR S8 ZE2H

L) ol3j#AR F8PF2 MER AT AA 3telA 7=
I8 Az FF Ao HEAE AT FEHE dite s 74,
A 71989 A2 SiiAlz 88 A

L AK®E SolA olsfdAR 33739 782 w32, 133,
APLE QI8 4k AL A3 4 A9 o7 S, A A
e Aol 719 A 9 242 dFRd= 3

[l ol3j@AREZRE AFe U5 FUBAE ol ¥
Al olsi@dARL HA Y AUAE He d sS5F TI9ES
714 7197 SHelM F5 A5 Fh= e 7IdEY
+E3d 7ol 2 A%

O olsBARE, AGA 2 Ansel T84 7K 3%, 9P
G TRA L A BUE, B S FAsE
ARSI fol, G vhiot 1AF Fust 4, Fsh

AEPoE T3 A Yol T2

[ 387239 459 g4 #3832 os|#AAE 9 AvA g,
ol ol A w2 KA FT H FHU JA, AHUE
oy HIATH ElvAd E%, TACTILE 3 75,
ol AAA HA A= MUY FALF &3} FIA HIFE

* TACTILE: Trust, Authenticity, Care, Transparency, Integrity, Leaming, Empowerment
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[ #mTzE vdee mx® | [stakeholder 20| S04 24
{#8. GNH(Gross National Happiness) =% } Firms of Endearment (R. Sisodia)

#/ZE . [FEESH X2 0| (Capitalism 4.0) Future of Management (G. Hamel)
0. MLIO| AFEjZ 4 XFEFO| EX Social Marketing, Market 3.0 (P. Kotler)

% UN: 7| 20| AFS|E #Q(CSR) & (01) > BE ZZE 0| AS|A # 2l & (1SO 26000, '10.)

O 7} dixZ4<Q 42, Anatole Kaletsky(2010)<> The Birth of a
New Economy, Al  AIAF-52] 7 A (Neo-Classical Economics)E
A A2 O = Capitalism 4.00] 215 11 Qlthar 2] 2]

— Capitalism 1.0 Adam Smith7} =F-Zo]A F3 14 2AEF 2 A
Aol BEe Ae e AR AdE AYEYW olF Ay

ATl o] Mg o] Elw. (A~ AT o)

[¢)

¢

— Capitalism 2.0-> John Keynes7} A7 Adfjeo] dfjst JF2] 71¢] HoAdS
B FAALTF AdE g3 olF ungH A7) 2Fe A
g AT FAT (AATE oIF ~ 1970 FHh
- Capitalism 3.0 Friedrich Hayek, Milton Friedman °] %33t AlAHf-5-9]
w AnAFe] AAs Adz AFAY, FAkE FI A 5
Ea A9 Jiﬁﬂe ol &l (19708 F-1F ~2000 0
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FT7F 8= ol Fo] WA oF vk 2L o10d ) FREEE

Adam SmithE ©|7] I5-Z(The Wealth of Nations, 1776)& T ¥3}7] X
o]A o TYZAE(The Theory of Moral Sentiments, 1759)% FI3IHA
A AZeA S o] 7= olEHERl AT} 43 7Y E
AelA AR A F d5S AT

MNZE FEF9 HATFZEo] st o]dr= Capitalism 4.0%e] Ho]
olyd, +uL Aol AL, ANl AWlE AtoloA FLe A
st goFst F33 =971 EdsiA ¥y F

il

I G el s 2008 o] F A= AEFE, wpd AT,

A AEFE T AEFY] B e RS fs

- F9°9 5 A7 A(Coordinated Market Economy)®} v AfHF2
74 #l(Liberal Market Economy)i <=3 %= FAE, A= GNH(Gross
National Happiness)& GDP2} &7 o] 54422 A

— 2 2Ayu] ALE] o] Supply Chain A AL oA At AEfA
b el JY FeAES A, F7] By A Aol dg

ZRAQ AN FYCUE) ARFNN A =9
3l

J %!

B, ARSlE S, =7k Al 2 W

& A ¥ (Eco-systematic Development)’ =

- FAZFS7]FIAS0)= 2001 7192l AF3] A A QN (CSR; Corporate Social
Responsibility)’ ol &3 =A|3ZF 712 FLeAS A7Is o), 20104
1HEel= 719eA yolrl BE AAl FAS digh Aksld 29] 9]
A2 ¥l 7Fo] =2F9l(guidance)S! ISO 26000S 23

(1

D SEHHE: Adam Smithe] MAL. 17k ARMSH sfel 1790H0) EHZME0| AFEel H6T ol
w7HEl IOl GF0|QIOLY, ALIRIS AO|ojAlE BRETI0| 37| K250 S
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O 22 AEF AlY9 o wE 7|49 &4 99 1 E3F,
72 Yol Wt &Y FAFA AF Wi dis dF
AFRE3 7)Y AHEIERE £33 0% AlEr) A&

O &9 olslBAA AP FF 54 Aol el vjBH Azt
b= A SIS @Eow 7hEE o}, H oldw
Be AP FF7 e BAss FA

"
)
)

— 9 o] Edward Freeman I %
Lobzb ol BAIA AAl #He AY WAe TR, 259 o]
ol AR HIHE AEd &2

— v}AI® GuruQ! Philip Kotler’™= Social Marketing(2002), Marketing 3.0(2010)
oa Olgol WEstHA o AAYHY VY AE de
‘FEA Y 7 ol AT FHolA RIE A BA T A4

A S o'/ s oEH o R A TheAel EE ol

O 2009 ©|= Management Lab-> A7 #i1¢] g}, CEO, HAHE,
B4, FAZL 3Ee 249 FF 10007 AT Awe
7Hd A Al A E Management 2.00] 2= o RITHE =&

— Management 1.0: X3}, s, AsTx, €A, 7 o9y HE
FTE Hae dFRor Agd A At AF e

— Management 2.0: °]& °]48 7|9 A 524 F, A g2 AW
AAE AN A" Astetr], ATz B AA, JH1Y A&
e e AL, Al vk, dre WFs T 25714
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A A A A A A A A A A A A N A AN NN AN SN NN AN NSNS AN ¢
ZHEZ  AlAT O (Rajendra Slsodla) 1 T2 FF AFdA Yobrt
AGALE, FEA, @A 1A, 744, 84 T thdE ojsaAAE .
CAAY 39 3T V1950 % AGYH Erhe AL BAsL,
O]FE——"— ‘Abg W= 7]¢] (Firms of Endearment)’©] 2} <)% :

///////////////////////////////////////////////////////////////////////////////////////

2 Freeman, Harrison, Wicks, Palmar & Colle. Stakeholder Theory: The State of the Art’ 2010.
3 Gary Hamel. ‘Moon Shots for Management(Management2.0), Harvard Business Review, 2009.
4 Sisodia, Wolfe & Sheth. 'Firms of Endearment 2007.
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—old T F 98 23] Coca-Cola:= ‘I Love Coca-Cola’2}+=
A2 Q1 SNS SR A(H1f Follower 5k 3%E & o]h)& Fdste=
Ao wE AFA Fae va gdd 45 avs B v &

O AN%e AR, BAH AQe] @ eTh A% Frshs
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- BPALS A IR ool BE 5 o3 BA BpARel HE 79
ol Az} 48 Fekd) b Eeekn AdAwLs H9 AE A
ARl ge AL T 5Y Aol A%t AA AT 47 3

— #<* FoxcomnAhe] @otdt o A ImE FEAE9 A At
#ot FYAol 53] FXEEO, Foxconn®lA OEM A& AARS o]
e ZIAdrE BAE J4A 9 wjE sheto] AHgh v glE

- 7% 939 = wgol2A4 SNS7F HZ+-5 ol wh2l(The PR, 2010.4)
N9E =Ue] F8AY, adBdFel et F& 7t

>5ux9 229
FAE7F QJIEY, 53] SNSE Fa w&5sHAl FEH FE5S A

el %
Mol F%

— ARG oy gt dE A9l A2 A =%, Global Supply Chain B+
Global Business Ecosystem 2] A4 Aoz Z3Q). o] = Abg A o A
AA A A E o] HEdl e AAET A BA FAE = A

— Smart Device®} Application A7 %7] @Al F-E Google?] F=Zol= g}
Apple 7FS] AATLEE oFF. Amazons TERIZE A|FoA ] JEFH
S 7ol ZEdolofE HE EA8 1, A MSSF AlF X

%

OHJ

= A2E AATES ARFY &
Matsh @A A2 719 A98AY dAY doje W oHBAR
TRl F5E FedAE MAR Jde AT
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49849 datE A Jde A A AgHa uAE 99
SHoA 712 FFU FAARE bzt AGAS, FRA, FFA, DS
avlA AW, 3RS FA 9E, @3 7w AW @A 5 oo
olHFARE ] A HF] A&H o F7}
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2. o|sRAA BRG] =7

L1 A1 9= 719 & old|3AA 3873 9= 3k 7IYgelst, B
ol AAAET AF e EWS olEY Uz olHAAR 19
‘ﬁf“éﬁﬂr AYAPE FETFo=EN 73"3’5!34—3- Sdiskeh= 7149°

T AR 7HA S A A A Hoju, 7Y Al
433% HE ol BAALE ool % a g oz g o] AAA
AAe] £ (Total Value)= 7

e 2ARE Fa ol @A dA

FIE FEe VIdES A o159 VA7 E Hebe Av, A

71l nls) 537142 2
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— Rajendra Sisodia IS

<IE2> AHF gh= 7|l ZIg71x| F0l
BIHIS 7|00] XX TS ZXH|2 LAR BN ., 1111
Mo:E )ll:l-l -r-rml._ onl éT-u S2

/f:ﬁ 1] EL‘IH
300 B3 olnhst 7|1
100 7 B B T g " . (Good to Great)

0————1—11:]——-————133[f] 5&P 500

Chls 54 7t 1047t

el

— Jim Collins”} "Good to Great; °4 A3 117] Ydist 7= A
ELASS 7]% 287H = 3 1= Eﬁlﬂx] E?‘S]—

o

— g 719(Great Company)> 7I47FA17F &3 7| =5 WA AEd
F 43eAE EASE A del wel, AR w9
lBAL BA Bele 54 WA erd T IGANE AFE

2 A

LI olaj#AA 38FFS 3= 7199 A HA de x4L,
Aol #-EE olF|BAAEH A A= AAF Fo
BAE TEF= A

* At 2= 7| Y S (Firms of Endearment)2| Y HAS 210|M= O 2A X SEBY

(Eco-systematic Management for Stakeholders)@ 2 X|&sI7|2 &
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O SisodiaZ} A|A|sE o] AAR= 571 Y ==, Society/Environment
(AF3]/3+7),  Partners/Suppliers(¥3E 1),  Investors/Financiers(+<}4}),
Customers(1.7%), Employees(%] ¥) 522 oA ‘SPICE’ 2}il A3
— Environment® EEE T3 6t ol B#AAEE U7 E Sh=H], o

795 5493 SPICER’ @il ks A3

<E3> Ol BAKIY ZMAYe Fe 57

sX&ESE KL BA . . o w2e5Hol X|YA,
-83 A% 28 93
- SA H A 28

" 2|20 A= 4
- NN, HTHY A2,
Y/ 78 N

"M, £ME £ 170 | Customers . Investors | ® X7|7HX|S FA|sHe EXix}
-1A/ZE olde 3|X| Mz ' [ - UEA FOUHlE + TR AR

_% SOl HY oY 2=

Employees "

O 7IZAo= olgidtAA Zizell dis] Alzje} ESlell wiE= «
AMAA FHet Win-Win #AE FF5ke Zlo] olsidAA oA
49 =2

- 3B FNA et AEE ARE &&stelr] A S A/AAE
A1 Z](Calculative Trust)ol A Yo7t 724 f-o 9} A2 (Emotional Trust)
A% =% (Mutual Commitment) 8] #A o EEdt= A& 9v
o) Harley Davison©] #1721 $]7]e] A3t HOG(Harley Owner Group)Zh

npuol FEsoM Ao w #H5HS A

— olafHA A T ul= 54 olsf@AA el i 7]siel A
S ok stAY Alsl7|Ho R &S dfof st Aa sk 3]
ofeb= Aol Fofsfof 3

= BA ol BAA ol AF A, TE olHBAAEY EWNES oFr|sta
253 JAAT HES _714_?415}53 old wWEE HAE F Q&
71995F BAA vl £ BY 528 43 Tte
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O olsiaAd FAA9S e 19 T ouA 3B zas
olfAAR ZAZe 8FE FHI AYAE EIsL ¥
2T EZN A FIYHHE SUste= A
O olaf| #AAe] & WAL Fx52](Dominant Integration)®] A,

43 (Trade-Off) 2] A oA &Y (Synergy) 8] GAZ 2
- sASA dAs 54 old @A uH A o]l HAAE AHjsh=
PO R T FFEU FAATE Z1del did AfAE AAER vE
° A flol ol Sstts F sk A

2
%
s
e
)
e
1o,
o
19
2
. ol

S HH Ao wgt o]dS U ztE FJog HE #F
* o5 5o, AAEA ¥ BAS AFsE Fo] Ay FFE
ojolof] Wkg 4= gl HE A
- 3 BAs AT E BE ol BAAEY oS FHI Aow Hi
BRor AY 5 =3l

<E4> OIS AR 2+ Site] Wi oA

Dominant (£XH=4l) > Trade off (&) >‘ Synergy (2)

‘ WETEY

st uy
\ ) ST Ol TAT B o (LOIHEAT: S 48« OfHTATE HK0|of 3

= FoE" Y41} = Society X Partners X Investors X Customers X Employees X Environment

* Firms of Endearment: Al2tgtE J| ¢

0 oA 3490 Y NIgEE A U 719
A BB 2450 & WHYEE = 471 210

(Synergy Drivers)& %34 29

ruln —ln

O SPICE %+ SPICEE Z}7te] w3 gyE JdAldE= vk
Eow. A e 7199 @4 S-S oldl#AAE THe
o] Z3ta AU E o] & Y& do 7] Wi

O olal#AA JAE53HY] TFY AYUAE FHsh= FHNLAE

Ke) o

QA
Higher Purpose(At¢l > <A & 4]), Conscious Leadership(7] <] 3

]o
ox Hu

of\ rlr
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2] 4]), Conscious Culture(Z§e13l= & 3}), Stakeholder Alignment

ElBAA 7+ &3 2749)9] 471K

— A A, Higher Purposet= T3 ol ©]de =2 ol 7HAE 7|9
A FAoE AAYsta, olo] dE R ol #AAES ¥4 3
ojEo U&= A

— A, Conscious LeadershipS Q€3 #ejaE5o] Wit o] B A=
el slol FAU AAL, fge 7Nk T Rug= A 5
oy H3st= A

— AlA], Conscious Culturer™= TACTILEEZ <A EHE= ZAE3Y] 24859
A1 Z](Trust), 7782 (Authenticity), H2i(Care), 8 *d(Transparency), + &~

(Integrity), & <5 (Learning), ¢ 3%F%] Y (Empowerment)®] &4 21Q1 71| o]
2t FarEel RN ofyet o]R9] ol uAAEHE Tt
4T FdFEE A= AS 9

— wpx]ut O Z  Stakeholders Alignment= 2] UF FAe FE& 7+
FHeL FHS olEol W, olfAAA=HE dY ATo
Fo)E olEFo U+ #HA

<HE5> O|af AKX St AML{x[e] £XRAE

* Higher Purpose ® Conscious Leadership

-2 01N} 0|9 KHE 0| A

JEH, AZH 7HR] F4

® Conscious Culture ® Stakeholders Alignment
- TACTILE (22|, ZI7Fd, Bz, - Olo &tA Xz 221 S,
=9, 22, 85, 9 | BE SM/RE7 o} 3

JABAR FAAYL AEH & AW JASe ANSEL WD BAE

W, ol BAR dod AW Ak A oHATAN FAT ) BYI
AUA BHE 9% BAexe 296 gl FEIUAE HHF 4T
aage] 24
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7199 FRHIE s
Assts FEdA 75

Partners

O B&s =W A4 2335 tg‘} AR NEE AN
TELE TXE FEFCEN TR RS FT

e (Upstream)®] EFAL FE3AME

ook A HEYEA FE A 5

=
=
Els

o 12
— X187 7FE AAabets IKEAS) Jordan’s Furniture™= A& 7 A A o
AL w BFey, AF Ao wAL o 4 Y2 A5 PHs}y,
o] =2 17Ql Costco= T ¥4 Al¥ & A4

)
— Caterpillari= Worldwide Business CodeE &3l F =
AT FE ol HAAE . AAA Aol REUAHY] 2F Y

A 7ES 9, S5 FEUE FEEAZ Ba Bu4E #1

s 9A% %%AP s 5= éﬂ ASH AN sk 4% A4 4
Hd &% % AINPCP: POSCO Certified Partners A %)

O FA/MB| A, A&7z, &9 A2 o= 35 sk, #5440
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— Timberland+= T8 FFAIES &2 Ao Ro} ¥Fo=E o]f 7}
AR 1l A7) A Q1 ‘Center Network’E 753 Tl g7tE w51,
g ey WS 24 ol AR a9E Aw.

Investors

1 o] FAIRF AAQ o] F = Ho| 9 HE &3]
A= Ht=A] Qe FAUE 2t AF9 7ERE g9
T, FARZEA 9 ARA7HA] Fo
O FER2 A6 glo] Az} 744 e] Folr} Fuvu Fapx19] F5H

AZE nEsEn 9o, Alg] - 844 AL FA|5
njZo] AX 1 Qb= WE 58] FEa do

=
A F ANF FARe

o AP Fol A%How
Sobd AWEE 4%z FA), AN A, ks 2ol AHHA
N e FAHE FAAE 29 AY A% o)

S pTSEA Adas gol A9e A - 84 AQH A% Aol
de FAAEE0l We 45T YN, oF ¥4 Fa Azos
A= A9 SRI(Social Responsibility Investment)®] TFE+ 2010 7]=C =
AAAel ok 7,0002d 02 A& g F

O /99 B B wE WA, 371499 49 48 58 U

] FAAE®ET ol SPICEE oldi#AAES de ZH4 A

Td, 34d FAsloF 9

— Gary Hamel®] "The Future of Management; ol % 7} 5% whst 74 4

H
2d2 209 vk Qe f§71s AREF FEUA Whole Foods Marke{)-:
TR A Aol o] 27744 SPICEE olsfjaAAEZY] hiEs
ZA8 A £ F=2 A2 A
— Google 7143 7/0d F2]mZ}(Pre-IPO Auction)& &3l 7] FA74A]
YEEE AAe FAAES BH, 9dd9s AP
B

ol BEFof 109 249

= =
s T

6 A5 0}, ‘2011 A Perfect Guide to Sustainable Business, 2010, 11. &=
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O 7)Ao AR 75 dag ATTE, A8 AT YA
g oldTAAE-1A, FA FH, AY, A9 F-Ho $Hq
A AT B ZoT e} R AR wakshs 34

= AEEF AANA AA 1291F Y5+ Unilevere IR(Investor Relations)
gF AL, AT AEAE AR AT fFelA gylal ol s wAA
HH 3 A3 A-g A A A9 GFe] st B JRE A Al

— AA ZA2 AFAAS Novartists FAA o] 2lol] o] AAAE 3}
TAAL Y dd 2@ I Ao dist ARE FHOIAE F3l

AAOR AZSHT A 5 U R BEAE A w0

Customers

O uAqA EAR-BAA 7IXE @ X{i(Healing), =tobdd
(Self-Realization), =Y (Moral), AlZ(Trust)gh= ZA33-3A13
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