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[EH&] Nike's 11 Maxims (L}0]Z[29] 11 7 &)

It is our nature to innovate. “3] 41> 2] ] E-Ao|t}.”
Nike is a company. “1}o]7] = 3| AL

Nike is a brand. “1}°]7]+= B =t}

Simplify and go. “©H<=3}A1 7] a1 S2F Ao & A
The consumer decides. “AH|A}7} 27 $tc}.”

Be a sponge. “~HX| 7} ¥ g}

Evolve immediately. “#] & v} 2 WA 3}e}”

=
Do the right thing. “&4l& 4= s>
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Master the fundamentals. “7] &0l T4 3
10. We are on the offense. Always. “$-2]+= &4 FA A Ao it}

11. Remember the man. “77 AlsH(¥& FHA W H$H)S 7|92
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